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Steps moving us toward our vision 

W 
ith just two weeks to go before the 68th FIABCI World  

Congress in Andorra, our leadership team is struck by 

how quickly the year has passed. We are proud to have 

served this great organization. Our agenda was extremely  

ambitious and we are very pleased with our progress toward the 

Vision 20/20.  

We have 

many to thank 

for their  

support and for being willing to 

take an idea and help to make it 

happen! Without this support, 

only baby steps would have 

been taken this year. Instead, 

together, we took giant strides 

forward that will lead to contin-

ued growth of FIABCI world-

wide. In my final message as 

president in FIABCI Global 

News, I’d like to highlight how 

far we’ve come on the six core 

tenets of our vision. 

 

Reorganized administration model/Chapter support 

We tacked this objective by taking actions to fortify our leadership and 

staff structure, and to grow and strengthen our Chapters. Specific  

actions included assigning responsibility for key tasks to Chapter-

nominated officers. Workgroups were formed and special advisors tapped to ad-

vance specific objectives. Béatrice Dubin competently assumed the role of  

Secretary General, and consultants were engaged to manage key functions — the 

most critical being business development. Narek Arakelyan is actively engaged in 

activities to facilitate Chapter growth and attract financial sponsors. Several  

applications for new or re-organized Chapters are in the pipeline. Efforts in the Asia

-Pacific region are especially producing good results. To support the expansion of 

Principal and Academic Members, minimum requirements and business incentives 

have been adopted for Chapters. 

(Continued on page 2) 

Kirkor Ajderhanyan 
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Message from the President (cont.) 

 

Innovative revenue initiatives & the 

Associate Member model 

The Associate Member model represents a 

huge revenue and growth potential for  

FIABCI. This year we laid a strong foundation by en-

couraging Principal Members to embrace the model 

(at no cost), thereby exposing their members to the 

benefits of FIABCI. To date, FIABCI gained 610,000 

Associate Members. The next step: convert some 

percentage of these individuals to Regular member-

ship!  Chapter growth is key to this objective. New 

incentives for Chapters (as well as Principal and  

Academic Members) were introduced to generate in-

come for FIABCI at the national and international lev-

el to support enhanced member benefits. Our alliance 

with Grant Thornton will deliver mutual benefits with  

support for the creation of new Chapters, expansion 

of existing Chapters and support for the creation of 

local Councils and Business Clubs to deliver value to 

members in their local markets.  

Retail model for member services   

A strong emphasis on worldwide sharing 

of best practices supports members being 

able to select from a wide range of ser-

vices those that best meet their needs and interests. 

Our World Councils were the first step towards focus-

ing on core member segments through the delivery of 

technology, education and marketing tools. Some 

Councils are further along than others, but all are 

moving in the right direction. Monthly webinars and 

new business alliances, such as those with Reed 

MIDEM (MIPIM), University College of Estate  

Management, Grant Thornton and Lennar, help  

support this member service model. 

 

Commitment to young professionals  

One of the most visible achievements of the 

past year is our Young Professionals  

Program, thanks in great part to the leader-

ship of the Young Members Committee. Last fall this 

group successfully launched the inaugural FIABCI  

 

Global Young Members Camp in Odessa, Ukraine, 

which is now being replicated in other countries and is 

set to be an annual event. Capitalizing on the energy 

of these young professionals, we’re integrating many 

into FIABCI committees and working groups. 

Global awareness & recognition  

FIABCI is the world’s unique real estate 

umbrella organization. This is another area 

of great accomplishment, thanks to many 

dedicated volunteers regarding our involvement with 

UN-Habitat. These volunteers include World Presi-

dents 2015-16 Danielle Grossenbacher, 2010-11  

Enrico Campagnoli and 2012-13 Flavio Gonzaga 

Nunes Bellegarde. FIABCI Global News has reported 

on our accomplishments in this area (some of which 

were in the planning stages for several years). High-

lights include: “The City We Need is Affordable” com-

petition and book, Habitat III parallel event, LOI with  

UN-Habitat / Circles of Sustainability, FIABCI Pavilion 

at MIPIM, corporate memberships, and the growth of 

Prix d’Excellence in Americas & Europe. 

Emphasis on business opportunities 

This is, perhaps, our most important agen-

da item as it directly pertains to delivering 

value to individual members, which is the foundation 

for growing FIABCI. Key is the formation of FIABCI 

City Councils and Business Clubs — exclusive plat-

forms to bring together all industry sectors for busi-

ness in the local market level. Many of these groups 

are in their formative stage. We will continue to report 

on their development and share associated best prac-

tices. Sharing best practices is at the heart of our  

mission. The introduction of this expanded business-

focused news magazine allows us to share, in detail, 

industry best practices from across our professions 

and around the world. Another important success was 

the implementation of the FIABCI global calendar, 

which has resulted in better event coordination that 

maximizes business networking opportunities for 

members.  

 

(Message from the President—Continued from page 1) 

(Continued on page 6) 

https://drive.google.com/drive/folders/0BxHjHI_jPEtDUWtLc0RiY2M2QXM
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Report from the Board 

 

Headquarter Status Report 

A 
ssen Makedonov, president of the FIABCI 

Finance Committee, reports that office space 

has been located for purchase, for use as 

FIABCI’s international headquarters. Located in the 

15th arrondissement in the heart of Paris, Tour  

Montparnasse, the office building is extremely  

convenient to public transportation, shopping and 

restaurants. Parking is available within the  

building. 

The space is 51 sq. meters, which can be organized 

as two or three rooms. Large meeting space is avail-

able elsewhere in the building, as needed. A very 

favorable price has been negotiated, and the Finance 

Committee will determine the best approach for  

financing. An option for a loan has been secured at a 

highly favorable rate.  

All negotiations are expected to be complete by the 

upcoming World Congress, where more details will 

be available at the General Assembly. If all matters 

proceed as expected, FIABCI will relocate in August 

or early September. The Board wishes to again thank 

all who pledged financial support to reduce the need 

for FIABCI to rely on reserves for the office space 

purchase.  

The Board also wishes to recog-

nize Assen Makedonov for his 

hard work during the past six 

months — driving the success of 

FIABCI’s efforts to locate and pur-

chase new office headquarters. 

Through his leadership, FIABCI 

was able to secure an ideal prop-

erty under excellent terms and 

eliminate the 35,000€ annual out-

lay of rent that returned no value to FIABCI. We are 

now investing in ourselves and will have office space 

that our members and our guests will be proud of.  

The Board also acknowledges his efforts regarding 

the 100,000€ of donations from FIABCI Chapter  

leadership, FIABCI Board and individual members.  

 

 

News from the FIABCI Family 

P 
ier Zijlstra, of FIABCI-Netherlands, has been 

recognized by the Board of FIABCI as a  

FIABCI Member of Honor. Mr. Zijlstra, 85, has 

been a FIABCI member for 60 years (see pg. 12 for 

details and photos).  

The FIABCI Board also extends its sincere condo-

lences to our members of FIABCI-Suisse on the 

death of M Henri Gauchat, an Honorary Member of 

the Chapter, who died on January 20 at the age of 

92.  

From the Prix d’ Excellence  

Committee 

R 
egistration is closed for the FIABCI 2017 Prix 

d’ Excellence awards, but the judges are now 

working hard to review the 52 submissions 

received from 12 countries. The FIABCI Prix d'Excel-

lence recognizes the project that best embodies  

excellence in all the real estate disciplines involved in 

its creation. Alexander Romanenko, FIABCI World 

President 2011-12, is president of 

the Prix d’ Excellence Committee. 

Submissions were received from 

Brazil, Germany, Hungary, India, 

Indonesia, Malaysia, Russia,  

Singapore, Slovenia Spain, Taiwan 

and USA. Entries where received in 

13 categories, with the largest  

number of submissions received for 

Public Infrastructure, Residential (mid-rise and high-

rise) and Purpose Built.  

The results from the judges, who come from 29  

countries throughout Europe, Asia-Pacific, the  

Americas and Africa, will be announced during the 

Awards Presentation Ceremony in conjunction with 

68th FIABCI World Congress in Andorra.  

A new award category was approved during the 2016 

December Business Meetings, effective with the 

2018 awards program: Affordable Housing. The  

addition of this category reflects the strong role  

FIABCI plays in the workforce housing arena.  

Alex Romanenko 

Assen Makedonov 
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A Current Panorama 

Market Spotlight: Brazil 

Provided by FIABCI-Brasil 

 E 
ven in the face of unfavorable challenges  

and scenarios, the strength and quality of  

the Brazilian real estate market is recog-

nized worldwide.    

In the past three years, the Brazilian real estate  

market has become one of the most affected by 

the national economic crisis; reflecting the sales 

downturn, the drop of launches and of property 

prices, and the increase of termination of con-

tracts.   

In terms of the real estate market in Brazil, and 

based on the housing demand forecast and the  

evolution of the household stock, the estimated 

increase is 14,5 million units between 2015 and 

2025. In absolute terms, this increase is a littler 

smaller than the one observed between 2004 and 

2014 (almost 15 million units), which points out that 

this stock is relatively low for the national market.  
 

The drop of launches is the reflection of the 

drop of sales – a consequence of the lack of 

confidence of buyers, the economic crisis and 

credit retraction. This becomes really evident 

when we base on São Paulo city real estate 

market, the main financial, corporate and 

commercial center of South America.  

Specifically, in São Paulo, the market, which 

had been heating up rapidly since 2007,  

declined in 2016, with just over 16,000 units 

traded – the smallest volume since 2004,  

representing 19,7% less than the total sales in 

2015 (20.148 units).  

 

(Continued on page 6) 

The source of market data in this market spotlight is the Brazilian Institute of Economy of 

Fundação Getulio Vargas Foundation (IBRE-FGV), and is provided by Secovi-SP, Principal 

Member of FIABCI-Brasil. Secovi-SP houses key operating sectors of the real estate produc-

tion and service chain in Brazil. A dynamic and renowned employer syndicate, Secovi-SP  

represents developers and professionals who dedicate time to promoting better performance of 

realty activities on a sustainable basis through advocating public policies that meet the needs 

of the population for affordable housing.   

http://www.fiabci.org/fiabci-brasil-chapter-6.html


 

6 

 

Market Spotlight: Brazil (cont.) 

 With regard to residential launches in the São Paulo city, 

the data indicates that in 2016, 17,620 units were 

launched – 23.3% less compared to 2015 (22,960 units). 

Thus, the market has presented two consecutive years of 

strong retraction of launches, considering a decline of 

32,4% in 2015 compared to 2014. 

  

With the absolutely legal impeachment process of former 

President Dilma Roussef, Brazil is now governed by  

President Michel Temer. The measures proposed by the 

new government as priorities, such as the government 

spending control, pension reform, labor reform, fiscal  

adjustment, privatization and public-private partnerships, 

has improved the confidence of investors, entrepreneurs 

and consumers.  

 

Since then, the Brazilian macroeconomic scenario has 

been showing frequent signs of improvement, including 

the decline of inflation index and of interest rates.  

Even with the current unstable political moment and the 

urgent need for transparency and confidence for the full 

recovery, the real estate and construction industry – which 

today accounts for almost 10% of GDP and approximately 

6 million direct and indirect jobs – believes that the country 

can grow again in a healthy and sustainable way.  Real 

estate working groups, syndicates and entities are commit-

ted to contributing, participating in a deliberate and trans-

parent manner of discussions and round tables to achieve 

this goal.   

The president of FIABCI-Brasil, Rodrigo Luna, agrees and 

defends the idea that this is the turning point moment. 

“The year 2017 represents a restart for Brazil and a new 

direction of the real estate market, which has an enormous 

potential. We must identify the opportunities and overcome 

the challenges, always believing in our ability to reinvent 

ourselves,” concludes Luna.  

 

Rodrigo Uchôa Luna, president of 

FIABCI-Brasil, also serves as vice 

president of economic housing at  

Secovi-SP. He is managing partner 

of the construction company and 

planner Plano & Plano. 

(Continued from page 5) 

The most important accom-

plishments of the past year 

are highlighted here. There 

are many others — some 

small, some large — but all 

represent important steps  

taken by volunteer leaders to 

move FIABCI forward toward 

our vision. It would be impos-

sible to name and thank everyone who has contribut-

ed to our agenda this past year, but we are ever-

mindful of this support and eternally grateful.  

 

While our progress is impressive, there is no doubt 

there is much more to be done. I am confident, how-

ever, that incoming World President Farook Mahmood 

will continue, with the support from all of us, to move 

FIABCI down the path begun this year and achieve 

great success, bringing us ever closer to our Vision 

20/20 — built on universal human values.  

 

Kirkor Ajderhanyan 

FIABCI World President 2016-17  

(Message from the President—continued from page 2) 
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SIGN UP NOW! 

 

Online registration for the 68th  
FIABCI World Congress. 

Sign up now via the Internet and get 

a special price. 

How to make changes in your regis-

tration and add additional services 

after previously registering. 

Reserve your hotel accommodation 

in the centre of Andorra la Vella. 

HOW TO ARRIVE: BARCELONA 
AIRPORT 

Barcelona – El Prat Airport will be the 
main airport from which the transfer 
services will be arranged to reach 
Andorra. Please make sure that this is 
the airport selected for your trip 
since this is the only way the Organi-
zation will be able to assist you with 
your transfer to the Principality. 

  

  

FIABCI ANDORRA 2017 APP 

  
FIABCI-Andorra 2017 mobile app 
helps organising and optimising your 
participation to the 68th World Con-
gress. By downloading the app you 
will accede to all the programme and 
speakers novelties. You also will have 
regular information throughout 
newsletters published in the news 
section. 

SOCIAL PROGRAM 

   

Know the social program we have 
prepared for your stay in Andorra. 
Cultural tours, shopping, spas ... 

  

 

CONGRESS DAYS 

   

Check the conference program, 
speakers and other details of the 
68th FIABCI World Congress Andorra 
la Vella. 

  

TECHNICAL SECRETARIAT 

  

Av de les Escoles, 17.   
Edifici Prat de Casa, bloc D, PB, local 
1a. 
Escaldes- Engordany 
AD700 
Andorra 
+376 827687 

Don’t miss this exciting Congress! 

Sign up NOW> 

 

FINAL  

ANNOUNCEMENT 

 

REGISTER TODAY FOR 

THE 2017 FIABCI WORLD  

CONGRESS IN  

ANDORRA! 

Extend your stay and join FIABCI-Spain on Tuesday, May 30, in Barcelona 

for the Inmointer Conference, featuring speakers on Spain’s property  

market and tourism and investment model.   

For details, contact FIABCI-Spain at info@fiabcispain.com. 

http://fiabciandorra.com/3/inscripcions-en/registration-form.html
https://blogfiabciandorra.wordpress.com/2017/02/17/how-to-modify-your-registration/
http://fiabciandorra.com/2/contingutMS-13-283-en/accommodation.html
http://www.aeropuertobarcelona-elprat.com/ingl/index.html
http://fiabciandorra.com/2/contingutMS-13-282-en/social-events.html
http://fiabciandorra.com/2/contingutMS-13-284-en/congress-days.html
https://goo.gl/maps/BYdBPVGpchn
http://fiabciandorra.com/3/inscripcions-en/registration-form.html
mailto:info@fiabcispain.com


 

8 

E 
arlier this month FIABCI-Ukraine collabo-

rated with the FIABCI World Council of 

Experts to deliver a webinar on real estate 

and social media. Ukrainian Chapter President 

Kateryna Pylypchuk initiated the webinar, noting 

a U.S. study by Hubspot that showed real estate 

professionals post more on social media than do 

professionals in any other industry. 

One would assume that as real estate 

professionals increased their number of posts, 

the percentage of content engagement, on 

average, would also 

increase. However, 

data from the study 

shows that the opposite 

holds true. As the 

amount of real estate 

professionals’ posts 

increased on social 

media, the lower the 

interactions and 

engagement was with 

social media posts. 

So, this raises the questions of why the posts of 

the real estate professionals in social media do 

not generate more engagement and how can the 

social strategy of the real estate professional be 

more successful? 

The following best practices were culled from 

Hubspot and other sources and offered to  

webinar participants:  

1) Quality over quantity. Dedicate one 

uninterrupted hour, once a week, to 

brainstorming and creating meaningful content. 

This way, you do not have to spend interrupted 

time during your busy week thinking about what 

to post on social. Do spend time creating 

meaningful content. By taking the time to create 

compelling, relatable content, you can create 

several highly engaging posts versus a bunch of 

low engagement ones. Compelling content will 

also increase engagement and visibility. 

2) Boost your posts on Facebook and 

schedule the frequency. Organic reach can be 

difficult to come by in today’s pay-to-play era! 

Today on Facebook, in fact, only 1-2% of fans 

see a post organically. Using social media tools 

that automatically boosts posts, can help you 

scale your post reach, thus ensuring that they will 

be seen by your target audience. Experiment with 

Facebook Ads and 

Audiences.  

3) Balance the various 

types of content you 

post. Mix up between 

images, articles, quotes, 

serious and lighthearted, 

etc. 

4) Make sure that your 

posts aren’t too text 

heavy. Post a picture, 

video, quiz, or article. 

5) Make your posts interactive. Encouraging 

people to participate builds a stronger 

connection! 

6) Educate and entertain. Engaging content 

sparks emotion in the viewer, making them laugh 

or teaching them something they didn’t already 

know. This in turn will cause your viewer to want 

to come back for more! 

7) Curate content. By posting content from 

reliable third parties, your audience will think of 

you as a destination for information. Studies 

show that social media posts linking to third party 

sites generate 33% more clicks than posts linking 

to your own website. 

(Continued on page 9) 

15 best practices for real estate professionals  

Real Estate & Social Media 

http://www.fiabci.org/fiabci-ukraine-chapter-55.html
https://offers.hubspot.com/social-media-benchmarks-report?_ga=1.138075440.1837885141.1493303026
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8) Make posts immediately catchy. It is 

important to think about how catchy your post is. 

Catchy posts are ones that cause an immediate 

emotion for the reader — smiling, laughing, etc! 

Posts with pictures will be more visible to 

consumers than text posts. Also consider posting 

compelling articles, quotes and quizzes that your 

clientele would relate to. 

9) Remember K.I.S.S. (Keep It Simple, Stupid)! 

This one is easy. Long posts on social media 

don’t get a lot of engagement. In fact, Facebook 

posts with just 40 characters see 86% more 

engagement an longer posts. 

10) Have a conversation. It’s important to keep 

content real. Don’t think headlines, think 

conversation. The easiest way to do this is to 

simply ask the audience a question. 

11) Ask yourself: Is it shareable? Each post 

you create should add some sort of value to the 

conversation, either by informing, entertaining, or 

promoting your brand, and not just contribute to 

the “noise.” 

12) Keep the 411 rule in mind. The rule states 

that for every 6 posts you create, 4 should be 

curated from third party sites, 1 should be a 

personal piece of content that you’ve created 

yourself (and is unique to your business), and 1 

should be a high-value piece of content used to 

generate leads (and can be more self-promoting). 

13) Keep it timely. When producing content, it’s 

crucial to keep topics fresh and current. 

14) Use visuals. Historically, the most successful 

social media posts are ones that include photos 

or video. Multimedia posts on Facebook increase 

engagement by at least 40%. 

15) Tell a story. One of the most powerful tools 

you have as a business owner on social media is 

the ability to use storytelling in your content. 

Celebrate your business’ 10th anniversary on 

social! Tell your followers about how your 

company began. Use the power of nostalgia to 

create a strong message that will really resonate 

with your audience. 

The next webinar "Utilizing Different Social 

Media Platforms by Real Estate Profession-

als” will be delivered for the Ukrainian real estate 

market on May 17, 2017 at 5 PM CEE.  

If you understand Ukrainian or want to attend the 

same webinar in English, please contact 

Kateryna Pylypchuk at  

katiapylypchuk@gmail.com.   

(Continued from page 8) 

15 best practices for real estate professionals  

Real Estate & Social Media 

• APREC — Busan, Korea (22 – 24 September) 

• December Business Meetings, Young Members 

Camp and European Congress  — Athens, Greece  

(7 – 11 December) 

UPCOMING FIABCI EVENTS 
Watch for details in upcoming issue of  

FIABCI Global News! 

mailto:katiapylypchuk@gmail.com
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Chapter News Round-Up 

 

Malaysia 

F 
IABCI-Malaysia held its bi-

annual Members Gathering 

on 18 March which brings together members 

and non-members for a casual networking and 

knowledge sharing session.  

The Members Gathering 

was attended by 190 

real estate profession-

als, with everyone en-

joying the night network-

ing with each other, 

while being entertained 

by the soothing and  

relaxing English oldies 

presented by The 

Strollers Live Band.  

YM Tengku Dato’ Ab. 

Aziz Tengku Mahmud, 

President of FIABCI-

Malaysia, (left) shared 

the updates on industry issues and his expectations 

for the year ahead.  

The program included the installation of the National 

Committee 2016-2018 with a pledge taking ceremo-

ny, witnessed by Dato’ Alan Tong, FIABCI World 

President 2005-2006 (pictured below). 

Also included on the program was a special appreci-

ation ceremony to the independent judges, panel of 

jury members, and evaluators of Malaysia Property 

AwardTM 2016 for their long service and dedication.  

The night ended with many lucky winners from the 

lucky draw session.  

Networking program 

Earlier in the month, on 8 March, the FIABCI-  

Malaysia Young Members Committee, led by Chair-

man Mr. Ishmael Ho, organised a casual networking 

session with the young real estate professionals (see 

photo on page 15).  

The event introduced and promoted FIABCI to non-

members in hopes of recruiting new members, and 

shared information with the young professionals in 

the real estate industry.  

The programme included an introduction of FIABCI 

and FIABCI-Malaysia as well as promoting the  

upcoming FIABCI international events and other fun 

activities.  

(Continued on page 12) Installation of National Committee 

Young Members name card exchange: Ms. Sally Ng (middle), 

National Committee of FIABCI Malaysia 2016-2018 and Dr. Yu 

Kee Su, Secretary General of FIABCI Malaysia (right).  
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The Netherlands 

Blueprint for Chapter Growth 

O 
n April 19, FIABCI World President Kirkor  

Ajderhanyan, together with FIABCI Europe 

President Ramon Riera Torroba, President 

of the Finance Committee Assen Makedonov and 

FIABCI Business Development consultant Narek  

Arakelyan, visited The Netherlands for a full day of 

appointments with potential principal members.  

With intensive cooperation between Béatrice Dubin 

in Paris and Fons Van de Voordt, Secretary General 

from FIABCI-Netherlands, a long list of associations 

were invited to meeting with FIABCI representatives. 

Presentations were scheduled and visits made to the 

Broker’s Association of Amsterdam (MVA), the Asso-

ciation of Townplanners and Urbanists (BNSP), and 

the second largest Dutch Broker’s association, VBO; 

followed by an appointment with the Dutch branch of 

FIABCI’s knowledge partner Grant Thornton. The 

goal of all meetings was to investigate potential  

cooperation with FIABCI.  

Imagine associations that had never had heard of 

FIABCI. Understandably, there was a lot to explain. 

Kirkor Ajderhanyan gave presentations about  

FIABCI and its Vision 20/20 program. He discussed 

the benefits available to members of the potential 

Principal Members. The groups showed great inter-

est and were surprised by what is was all about. 

The Dutch board is very grateful for the attention 

from the international leadership and all the efforts 

made by the FIABCI leaders. The Board also wishes 

to thank Manuel Rizzo from Luxembourg, who partic-

ipated in the meeting with VBO in his dual role as  

FIABCI/CEPI representative.  

It has been proven that such a mission can work as 

a blueprint for other FIABCI Chapters. All appoint-

ments resulted in a good outlook for the future, and 

FIABCI-Netherlands has received requests for more 

appointments from other associations, so…to be 

continued!  

Pier Zijlstra designated as Honorary Member 

When Pier Zijlstra, proudly wearing the golden pin 

belonging to an honorary member of FIABCI-

Netherlands, announced that he would leave FIABCI 

because of his age, secretary general Fons Van de 

Voordt said: “This is not going to happen; we should 

keep you in our family.” FIABCI World President 

Kirkor Ajderhanyan 

was consulted and 

brought a motion to the 

FIABCI Board to make 

Mr. Zijlstra an interna-

tional FIABCI Honorary 

Member. 

During the General  

Assembly of FIABCI-

Netherlands on April 

19, Mr. Zijlstra was  

surprised when Kirkor  

Ajderhanyan began to 

address a speech to 

him. It was a visible 

pleasure for Mr. Zijlstra, 

currently 85 and no 

longer able to join in 

international meetings, that so many international 

board members came to The Netherlands and were 

there to witness this honor. He was presented with a 

certificate, naming him an Honorary Member of  

FIABCI.  

 

(Continued from page 11) 

(Continued on page 13) 

 

Chapter News Round-Up (cont.) 

Honorary Member Pier Zijlstra 

and Kirkor Ajderhanyan 

FIABCI Honorary Member ceremony 
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Mr. Zijlstra, former owner of a brokerage and proper-

ty management firm founded by his ancestors, still 

shows a deep interest in FIABCI. He has been  

involved in FIABCI for more than 60 years. During 

that time, he held long-term board positions in the 

Chapter and played an important role in FIABCI  

International, including in several international com-

mittees. This, together with his great dedication to 

FIABCI Young Members (especially students for 

whom he organized an uncountable number of  

internships), was reason to honor him. It was a very 

joyful afternoon!  

Noordam recognized for Chapter service 

During the group’s General Assembly, immediate 

past president, Erik Noordam, was recognized for his 

service. Mr. Noordam, managing director of a prop-

erty management firm in Amsterdam and Realtor® in 

Florida, stepped down as president of the Dutch 

Chapter last autumn. During his term of service, he 

took FIABCI to the Second Home fair, co-organized 

an international study tour and showed great contri-

bution to the setup of the current fiabci.org website.  

 

 

 

 

 

 

 

 

 

 

Mr. Noordam remains in great support of the Dutch 

Chapter which is currently working to fill the vacancy. 

In the interim, longtime international board member, 

medal holder and FIABCI-Netherlands honorary 

member, Gerard Bakker, has taken duty to fulfill this 

role.  

 

USA 

International Symposium 

draws 150 from 11 countries 

FIABCI-USA welcomed 150 delegates from 11  

countries to New York for a Luncheon at the United 

Nations and an International Symposium. The events 

from April 3-5 included tours of New York’s finest 

residential developments and 10 outstanding panels 

featuring compelling information on the amazing rate 

of change both inside and outside the real estate 

profession.  

In his UN Luncheon Keynote, Thomas G. McCarthy, 

Cushman & Wakefield Vice-chairman noted, “When 

many of us, whether developers or brokers became 

strong and suc-

cessful, we likely 

assumed that con-

tinuing to do more 

of what we had  

always done would 

be the key to future 

success. If the 

world and the mar-

kets around us are 

changing at such 

an amazing rate, 

why should we  

assume that the 

world of real estate 

is standing still — it 

is not.”  

He advised to keep up with the pace of change but 

to never forget the need for personal relationships. “I 

believe the understanding of personal interaction and 

personal relationships is the difference between the 

average players and the superstars in any business.” 

Attendees were captivated by expert panels on  

global wealth trends, international architecture and 

design trends; capital flows and regional investment 

targets; alternative financing in commercial real  

estate; updates on gateway cities including Boston, 
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Chapter News Round-Up (cont.) 

Keynote speaker Thomas G. McCarthy, 

Vice-chairman, Cushman &Wakefield 

(L to R) Erik Noordam, treasurer Marcel van 

Visteren, president Gerard Bakker 

http://fiabci.org
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Chicago, Miami and Toronto; the sharing economy; 

legal and tax advice for foreign owners of US real 

estate; updates on Essex Crossing & Navy Yard – 

large New York developments; health and wellness 

in real estate; and the possible changes to come 

from China’s new monetary control policies. 

In addition, the change in FIABCI-USA leadership 

was marked at the Installation Dinner on April 4 

where Susan Merdinger Greenfield of Brown Harris 

Stevens, New York, was installed as FIABCI-USA 

President 2017-2018 by outgoing President Maire 

Rosol of Summit Sothebys' International Realty, Park 

City, Utah.  

“I am extremely pleased to be taking the reins of  

FIABCI-USA at this crucial time,” noted Ms.  

Greenfield. “FIABCI’s prestigious history and exten-

sive global network have prepared us to transform 

this organization and provide our members and the  

market with extraordinary service and insights into 

international business and success.” 

 

The UN Luncheon and International Symposium 

were sponsored by 1 Seaport Residences by Fortis 

Property Group, One57 by Extell Development  

Company, Brown Harris Stevens, One Hundred East 

Fifty Third by Foster + Partners and the FIABCI-USA 

New York Northeast Council.  

(Continued from page 13) 

 

FIABCI-USA leaders: Barbara Schmerzler, Maire Rosol, Susan 

Merdinger Greenfield and Nancy Suvarnamani with World 

President Kirkor Ajderhanyan (center) 

Kirkor Ajderhanyan, Ruth Kruger, Farook Mahmood and 

Florentino Dulalia 

 

Chapter News Round-Up (cont.) 

Susan Merdinger Greenfield takes president’s oath of office; 

installed by Maire Rosol, out-going FIABCI-USA president 

The FIABCI-USA Mid-Atlantic Council invites FIABCI members who will be in Washington, 

D.C. for the NAR Midyear meetings to join their colleagues for dinner on May 16, at the 

New Heights Restaurant, just steps from the NAR headquarter hotel in Woodley Park. 

Online registration available until May 15. Register now> 

All USA photos courtesy of  Michael Ostuni. 

http://www.fiabciusamember.com/events/EventDetails.aspx?id=955954&group=
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FIABCI Young Member groups are active around the world — representing a bright future for  

FIABCI! Here are images from some of the most recent activities.  

 

Young Members Images 

  Young professional  

networking session in  

Malaysia. 

Young professionals gather 

in New York during  

FIABCI-USA’s International 

Symposium, joined by 

World President Kirkor  

Ajderhanyan.   

  Taiwanese young pro-

fessionals came together 

in Taichung in March and 

recalled memories of the 

Kuala Lumpur World  

Congress in 2015 where 

industry novices were en-

courage the to get close to 

the FIABCI family.  
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FIABCI 
17 rue Dumont d'Urville  

75116 Paris, France  

+33 1 73 79 58 30 

info@fiabci.org  
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